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Current Affairs showcases some of the country’s best contemporary writers. 
Our magazine is informative, entertaining, and beautiful, and loaded with 

everything from book reviews to fake advertisements. We bring a sharp 
critical eye to the absurdities of modern American life, and provide a fresh 

set of voices amid the desiccated wasteland of contemporary media.

Current Affairs is published bimonthly in digital and print editions.

CURRENT AFFAIRS
A Magazine Like No Other



Current Affairs is committed above all to a quality reading experience. 
We want our pages to feel good, we want our magazine to look good, 

and we want our words to sound good.

You might say that we’re the first magazine that actually cares about 
our readers. There will be no advertisements, no filler content, no lazy 

writing. We don’t do horse-race politics, we don’t do obscure academic 
jargon, and we don’t preach to the choir.

You’ll be proud to display Current Affairs on your coffee table or 
hassock, thanks to its combination of substance and elegance. People 
who see you with a copy will think “My, there goes an individual with 

exceptionally well-cultivated taste.”
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MAKING
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AGAIN
Our website is a key 
complement to our print 
edition. It will feature a 
lot of our best writing, as 
well as a blog with short, 
timely perspectives on 
matters that just can’t 
wait for print. So Current 
Affairs is anchored 
by a formidable print 
publication, but will also 
be updated online daily. 
We take advantage of the 
best of both traditional 
and modern formats. 
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OUR STAFF

Current Affairs contributors  include 

some of the most distinguished and 

creative political and cultural analysts in 

the country. Our writers have published 

in outlets like: The Washington Post, 

The New York Times, The Guardian, Al 

Jazeera, The New Republic, and The 

Nation. We are committed to finding and 

presenting extraordinary new

 writers with unique voices...



We live in a digital era. Nobody denies that. Bringing out a print maga-
zine may therefore seem an unusual move, in a time when many news-
stands have closed.

It isn’t, though. As a matter of fact, the rumors of print’s demise have 
been greatly exaggerated. After several years of hype about e-books and 
the closure of bookstores, things seem to have reversed. Independent 
bookstores are bouncing back, e-book sales have plateaued, and people 
are returning to print media. Even Amazon recently did the unexpected 
and opened a physical bookstore. 

The world of periodicals shows similar promise. A lot of magazines 
have disappeared, it’s true. But new, small scale magazines are actually 
starting up. Last year, the Guardian went so far as to say that “it’s not so 
much a resurrection of the magazine in the digital age as an explosion.” 
We’ve been especially inspired by the example of Jacobin, a beauti-
fully-designed socialist quarterly that has reached nearly 20,000 print 
subscribers in just under five years of existence.  

THE PLACE FOR PRINT



Why is this happening? Well, for one thing, people 
misunderstood the reasons that magazines began 
to die. The techno-utopians were wrong to say that 
all content is destined to be digital because digital 
media is in every way more convenient. In fact, 
digital content can be much less convenient. It’s 
harder to navigate, harder to focus on, and you can’t 
put it on display because it disappears when you 
navigate somewhere else.

The problem has been that print publishers did 
not capitalize on their advantages, or adapt to 
technological change. Instead of figuring out the 
inherent weaknesses of digital media, they kept 
producing the same product as before.

That strategy was doomed. If the model of the mag- 
azine in 2016 is the same as in 1995, the magazine 
will die. Why? Because most aspects of old-style 
magazines can easily be replicated digitally. Also, 
people didn’t really like most magazines. They were 
full of ads, they were on flimsy paper, they were 
out- of-date by the time they arrived, and their 

content was thin. Digital media could outcompete 
print on all of these fronts, by being more timely, 
less ad-cluttered, and more attractive. So the 
magazines, which were unreadable and ugly, lost 
ground.

The new magazines of 2016 don’t fall into this 
same trap. They take advantage of the assets that 
digital media can’t offer. They are designed much 
more as objects; they’re beautiful, ad-free, and 
collectible. People buy them because they want to 
savor something well-crafted, which has been put 
together with care and with the experience of the 
reader in mind.

Current Affairs follows this model. You’ll know 
the moment you see it why we had to be in print. 
Reading our magazine is an immersive, gratifying 
experience that can’t be recreated in any other 
medium. You’ll want to cut out pages, or keep a 
selection of issues on prominent display in your 
home.



Current Affairs has a single mission, which we 
summarize in our informal slogan: Making Life 
Joyful Again. It is common to feel despair at 
the state of the media. There is nothing to read, 
nothing to watch; everything is bland, dreary, 
and obsessed with the inconsequential and trivial. 
Current Affairs is putting an end to that, once 
and for all. We want to make sure that nobody in 
America is without access something fresh, fun, 
amusing, and intelligent to read. 

You cannot go wrong with a subscription to 
Current Affairs. Receiving it in the post is almost 
certain to generate a burst of ecstatic joy, and a 
frenzied scramble to be the first in the family to get 
your claws on the new issue.
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